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5-Year Budge
with No Chanwith No Chan

Nutrition Services 5 Year 
Budget Plan Adopted Budget Projected Actual Pr
School Year 2007 - 2008 2007 - 2008

Revenue $       21,038,800 $        20,172,434 $  

Expenditures
Salaries, Wages, Benefits $       10,363,000 $        10,536,499 $  

Supplies, Equipment and Materials $         2,003,600 $          1,257,200 $  

Food, Milk, Commodities $         7,225,300 $          7,373,977 $  

Other (fees, repairs, postage, 
travel, fuel, leases, comm svcs, 
chargeback) $         1,446,900 $          1,387,500 $  

Total Expenditures $       21,038,800 $        20,555,176 $  

Net Profit (Loss) $                        - $           (382,742) $  

Gross Cumulative Fund Balance $         4,357,777 $          3,975,035 $  
Reserves for Retiree Health $             350,000 $  

$ $Reserves for Inventory $             800,000 $  

Net Fund Balance, less Reserves $          2,825,035 $  

et Projections
ngesnges

oposed Budget Proposed Budget Proposed Budget Proposed Budget
2008 - 2009 2009 - 2010 2010 - 2011 2011 - 2012

        20,750,000 $          21,158,775 $          21,575,603 $          22,000,642 

        10,408,507 $          10,798,826 $          11,205,539 $          11,629,417 

          1,201,056 $            1,562,438 $            1,579,311 $            1,596,690 

          7,846,480 $            8,161,410 $            8,499,818 $            8,862,820 

          1,570,055 $            1,413,707 $            1,443,089 $            1,473,222 

        21,026,098 $          21,936,381 $          22,727,757 $          23,562,149 

           (276,098) $             (777,606) $          (1,152,154) $          (1,561,507)

          3,698,937 $            2,921,331 $            1,769,177 $               207,670 
             350,000 $               350,000 $               350,000 $               350,000 

$ $ $             800,000 $               800,000 $               800,000 $               800,000 

          2,548,937 $            1,771,331 $               619,177 $             (942,330)



District ChargDistrict Charg
$900,000 

$1,000,000 

$566,000 $583,000 
$600,000 

$700,000 

$800,000 

$300,000 

$400,000 

$500,000 

$316,000 

$0 

$100,000 

$200,000 

*Utilities Custodial Trash etc

$

2004 2005 200

*Utilities, Custodial, Trash, etc

geback'sgeback s
$925,000 

$600,000 

$718,500 

c

06 2007 2008 2009

School Year

c.



Food and Fue
I S hImpact on Sch

Due to double-digit
energy costs, along

d irecommendation t
made; and menu m
being evaluated forbeing evaluated for

el Price Increase
h l M lhool Meals

t increases in food, milk and 
g with fewer students to feed, a 

i l i i b io increase meal prices is being 
modifications to reduce costs are 
r the upcoming school yearr the upcoming school year.



Food and Pric
Impact Schoo
Federal reimbursemFederal reimbursem
ease this problem a
average each year; g y ;
revenue comes from
4% from State reim
customers.

ce Increases
ol Meals
ment rate increases will notment rate increases will not 
as they increase 3% on 
and 74% of the Food Service 
m Federal reimbursements, 

mbursements and 22% from 



Lunch Price C
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Saint Paul $1.75Saint Paul $1.75 

Anoka $1.85 

Minneapolis $1.75 

Roseville $2.25 
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Comparison
2008 - 2009

MS/HS Ad lt MilkMS/HS Adult Milk

$ 2.00 $3.50 $0.50$  2.00 $3.50 $0.50 

$  2.10 $3.45 $0.45 

$  2.00 $3.00 $0.50 

$  2.60 $3.60 $0.50 

$  2.65 $3.65 $0.50 
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THANK YOU!THANK YOU!


